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National Dutch agency for innovation and sustainability
Agency of the Ministry of Economic affairs

Also programmes and projects on behalf of other
Ministries and the European Commission

Core business: Implementation of energy saving and CO,
reducing policies (technical + behavioural)

1,500 employees
Offices in 4 cities



ECODRIVEN

European ecodriving campaign
On behalf of Intelligent Energy Europe/EACI

In cooperation with FIA, ACEA, BP, Leaseplan, GE
Fleet Services, Ford, Europia, CIECA, EFA, Deutscher
Verkehrsicherheitsrat

www.ecodrive.org
9 EU countries

Some examples: Austria, Finland, Czech republic,
Belgium, Poland, France, Greece, UK, Netherlands



http://www.ecodrive.org/

Austria

Programme/campaign
 Spritspar-Initiative
Concept

« Ecodriving is an easy way to contribute to climate
protection

Message

 Relaxed and safe driving, save money and protect the
environment

Target groups
 Licensed drivers; passenger car-, bus- and truck
drivers of company fleets

Media
« Magazines, newspapers, radio, internet






Finland

Programme/campaign

 Easy, Rider!

Concept

* Driver is like a rider who should treat his vehicle gently
Message

« Relaxed, comfortable, safe and efficient driving

Target groups

 Licensed drivers, employers

Media

» Magazines, newspapers, TV, internet



Campaign impressions
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Czech republic

Programme/campaign

A class drivers, national campaign

Concept

* Aclass drivers based on energy labelling scheme
* Long-term contest running at www.uspornajizda.cz

Message

* Relaxed and safe driving, save money and protect the
environment

Target groups

» Passenger car drivers, soon: truck drivers
Media

» Magazines, newspapers, radio


http://www.uspornajizda.cz/

Looking for A class drivers
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Belgium

Programme/campaign

* Eco-driving, national campaign

Concept

1) Companies 2) Driving schools and young persons

Message

« Ecology meets economy, fuel efficient cruising

Target groups

* Driving schools, fleet owners, intermediaries, network,
young persons

Media

» Magazines, newspapers, radio, television, internet
(www.eco-driving.be)
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Campaign impressions




Poland

Programme/campaign

Campaign promoting ecodriving rules

Concept

No general concept

Message

Safe, environmental friendly and energy efficient driving
Target groups

Fleet managers, licensed drivers, public transport
companies, driving instructors, partner network

Media
Magazines, newspapers, radio, television, internet
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Warsaw




France

Programme/campaign
Regional campaign RATP
Concept

1) Responsible and efficient use of vehicles, buses: Eco-
challenge competition between garage sites

2) Technical improvements and sustained maintenance
Message

Safe, environmental friendly and economic driving

Target groups

Bus drivers, maintenance personnel, managers, customers
Media

Magazine, posters at bus stations, bus stops, DVDs, intranet



Campaign impressions

Consommation totale RATP 2006 : 215,7 ktep
Répartition par utilisation

Batiments Batiments
industriels Tertiares
9,7% 3,1%

Eclairage
12,3%

Divers
1,9%

Traction Bus \Traction Hectrique
34,9% 38,1%

Bus network responsible
for over 73% of the
RATP CO, emissions

4100 buses
* 13,000 bus drivers

Annual fuel consumption buses:
80-90 million litres, nearly
250,000 litres per day

Emissionstotales RATP 2006 : 389 000 tonnes équCO2
Répartition par mode

Bus
73,4%

Tramway

0,2%
? Autres

4,6%

8,2% Métro
13,7%




Greece

Programme/campaign
 Eco-Driving campaign
Concept

* No particular concept
Message

 Ecodrive! Energy Saving! For the present and the
Future!

Target groups
 Licensed drivers, fleet owners, network, general public
Media

« Magazines, newspapers, radio, television, internet
(www.ecodriving.gr)
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The Minister of Transport and the Vice-Mayor of Athens are practising in the simulator.



UK

Programme/campaign
» Smarter Driving (“Act on CO,”campaign)
Concept

* Animated engine with wheels creates link between driving
style & emissions

Message

* Primary focus is financial savings; environmental
message is secondary

Target groups
« Consumers (“Practical parents” & “Cosmetic
Compromisers”)

Media
* Press, online, radio & outdoor poster



2 http:/Awww.dft.gov.uk - Tips and advice | ACT ON CO2 - Microsoft Internet Explorer
Fe Edk Viow Favarkes Toos Heb

The Emission
Mission

Homa » Smartar driving
TIPS AND ADVICE
Smarter driving tips

2 Campaign

Compaignads |
Brand partnerships Pump up to cut down
Under Inflated tyres create more resistance when your car Is moving, which means your

1 engine has to work harder, so more fuel is used and more CO, emissions are produced.
Newsletter | Simply check and adjust your tyre pressures regularly and also before long journeys. This will
b also help to Increase the life of your tyres. Under inflated tyres increase CO, but over
| inflated tyres can be unsafe so check your car manual for the correct tyre pressure
| Remembar, a car with & heavior oad may nead difforantair pressure in the tyres.
{

Suppart us

Less clutter in your car means less €O,
FOOTPRINT Clutter in your boot is extra weight your engine has to lug around. By removing it, you could
reduce your engine's workload, This will burn less fuel and cut your €0, emissions 50 unload
any items you won't need for your journey before you set aut.

Driving at an appropriate speed reduces CO,
Speed limits are the maximum awful speeds which may be driven in ideal circumstances.
Drivers should never exceed the speed limit. Staying at or within the speed limit increases
driver safety. It also reduces CO, emissions and saves money on your petrol costs. At 70mph
you could be using up to 9% more fuel than at 60mph and up to 15% more fuel than at
S0mph.

Less stopping and starting means less €O,
Every time you stop then start again in a traffic queus, the engine uses more fuel and
therefore produces more CO,. Keep an eye on the traffic ahead and slow down early by
‘gently ifting your foot off the accelerator while keeping the car in gear. In this way, the
tratfic may have started moving again by the time you approach the vehicle in front, so you
can then change gear and be on your way.

Over revving accelerates emissions

‘Modern car engines are designed to be efficient from the moment they are switched on, so

revving up like a Formla 1 car in pole position only wastes fuel and increases engine wear.
Smarter driving | ACT ON C02 - Microsoft Internet Explorer

Using your gears wisely by changing up a gear a little earlier can also reduce revs. If you
drive 3 diesel car try changing up a gear when the rev counter reaches 2000rpm. For  petrol
car change up at 2500rpm.
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Tips and advice

Savings caleulator
The Emission Fis
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C ¥ d J There are a few small things we can all do when we drive our (
2palenacs cars to help reduce the amount of fuel we burn and so cut down CHECK OUT
Brand partnerships ] on €O, emissions. 0UR SAVINES

SUpPOFELIS: The secret is to help reduce the amount of work your engine
Newsletter has to do because the greater the workload, the more fuel is
i) bumed so the higher the €O, emissions.

DISCOVER j \:x:\r::iug ‘save rmoney on running costs so it can be doubly
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To get you started we've put together a list of Smarter Driving
tips and advice that you can put into practice straight away.
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Netherlands

Programme/campaign
* Het Nieuwe Rijden, the new way of driving
Concept

* The Doek boys from Hasselt, based on the TV series The
Dukes of Hazzard

Message

+ Relaxed, comfortable, safe and efficient driving, modern
engine technology driven

Target groups
« Licensed drivers, fleet owners, intermediaries, network
Media

» Magazines, newspapers, radio, television, internet
(www.hetnieuwerijden.nl)
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Commercials




Conclusions

Different approaches depending on:

National/cultural differences
Target groups addressed

Sender (administration, platform, marketing
agency)

State-of-play, progress ecodriving approach
Availability of budgets

Engagement of policy makers

Cooperation with network partners

Etc.



Contact details

www.hetnieuwerijden.nl
www.ecodrive.org

www.treatise.eu.org

www.iee-trainer.eu

www.senternovem.org

p.wilbers@senternovem.nl
Tel: +31 30 2393501



http://www.hetnieuwerijden.nl/
http://www.ecodrive.org/
http://www.treatise.eu.org/
http://www.iee-trainer.eu/
http://www.iee-trainer.eu/
http://www.iee-trainer.eu/
http://www.senternovem.org/

