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SenterNovem

• National Dutch agency for innovation and sustainability

• Agency of the Ministry of Economic affairs

• Also programmes and projects on behalf of other 

Ministries and the European Commission

• Core business: Implementation of energy saving and CO2

reducing policies (technical + behavioural)

• 1,500 employees

• Offices in 4 cities



ECODRIVEN

• European ecodriving campaign

• On behalf of Intelligent Energy Europe/EACI

• In cooperation with FIA, ACEA, BP, Leaseplan, GE 

Fleet Services, Ford, Europia, CIECA, EFA, Deutscher 

Verkehrsicherheitsrat

• www.ecodrive.org

• 9 EU countries

• Some examples: Austria, Finland, Czech republic, 

Belgium, Poland, France, Greece, UK, Netherlands 

http://www.ecodrive.org/


Austria
Programme/campaign

• Spritspar-Initiative

Concept

• Ecodriving is an easy way to contribute to climate 
protection

Message

• Relaxed and safe driving, save money and protect the 
environment

Target groups

• Licensed drivers; passenger car-, bus- and truck 
drivers of company fleets

Media

• Magazines, newspapers, radio, internet



Campaign impressions



Finland

Programme/campaign

• Easy, Rider!

Concept

• Driver is like a rider who should treat his vehicle gently

Message

• Relaxed, comfortable, safe and efficient driving

Target groups

• Licensed drivers, employers

Media

• Magazines, newspapers, TV, internet



Campaign impressions



Czech republic
Programme/campaign

• A class drivers, national campaign

Concept

• A class drivers based on energy labelling scheme

• Long-term contest running at www.uspornajizda.cz

Message

• Relaxed and safe driving, save money and protect the 
environment

Target groups

• Passenger car drivers, soon: truck drivers

Media

• Magazines, newspapers, radio

http://www.uspornajizda.cz/


Looking for A class drivers



Campaign impressions



Belgium
Programme/campaign

• Eco-driving, national campaign

Concept

• 1) Companies 2) Driving schools and young persons

Message

• Ecology meets economy, fuel efficient cruising

Target groups

• Driving schools, fleet owners, intermediaries, network, 
young persons

Media

• Magazines, newspapers, radio, television, internet 
(www.eco-driving.be)



Campaign impressions



Poland 
Programme/campaign

Campaign promoting ecodriving rules

Concept

No general concept

Message

Safe, environmental friendly and energy efficient driving 

Target groups

Fleet managers, licensed drivers, public transport 
companies, driving instructors, partner network 

Media

Magazines, newspapers, radio, television, internet



Campaign impressions

Poznan

Warsaw



France 
Programme/campaign

Regional campaign RATP

Concept

1) Responsible and efficient use of vehicles, buses: Eco-
challenge competition between garage sites

2) Technical improvements and sustained maintenance

Message

Safe, environmental friendly and economic driving 

Target groups

Bus drivers, maintenance personnel, managers, customers

Media

Magazine, posters at bus stations, bus stops, DVDs, intranet



Campaign impressions

Consommation totale RATP 2006 : 215,7 ktep

Répartition par utilisation

Traction Electrique

38,1%
Traction Bus

34,9%

Eclairage

12,3%

Bâtiments 

industriels

9,7%

Bâtiments 

Tertiares

3,1%
Divers

1,9%

Annual fuel consumption buses: 

80-90 million litres, nearly 

250,000 litres per day

Emissions totales RATP 2006 : 389 000 tonnes équCO2

Répartition par mode

Bus

73,4%

Autres

4,6%
Métro

13,7%

RER

8,2%

Tramway

0,2%

Bus network responsible

for over 73% of the

RATP CO2 emissions

• 4,100 buses

• 13,000 bus drivers



Greece

Programme/campaign

• Eco-Driving campaign

Concept

• No particular concept

Message

• Ecodrive! Energy Saving! For the present and the 
Future!

Target groups

• Licensed drivers, fleet owners, network, general public

Media

• Magazines, newspapers, radio, television, internet 
(www.ecodriving.gr)



Campaign impressions



UK
Programme/campaign

• Smarter Driving (“Act on CO2”campaign)

Concept

• Animated engine with wheels creates link between driving 
style & emissions

Message

• Primary focus is financial savings; environmental 
message is secondary

Target groups

• Consumers (“Practical parents” & “Cosmetic 
Compromisers”)

Media

• Press, online, radio & outdoor poster



Act On CO2 Website



Netherlands
Programme/campaign

• Het Nieuwe Rijden, the new way of driving

Concept

• The Doek boys from Hasselt, based on the TV series The 
Dukes of Hazzard

Message

• Relaxed, comfortable, safe and efficient driving, modern 
engine technology driven

Target groups

• Licensed drivers, fleet owners, intermediaries, network

Media

• Magazines, newspapers, radio, television, internet 
(www.hetnieuwerijden.nl)



Campaign impressions



Commercials



Conclusions

Different approaches depending on:

• National/cultural differences

• Target groups addressed

• Sender (administration, platform, marketing 
agency)

• State-of-play, progress ecodriving approach

• Availability of budgets

• Engagement of policy makers

• Cooperation with network partners

• Etc.



Contact details

www.hetnieuwerijden.nl

www.ecodrive.org

www.treatise.eu.org

www.iee-trainer.eu

www.senternovem.org

p.wilbers@senternovem.nl

Tel: +31 30 2393501

http://www.hetnieuwerijden.nl/
http://www.ecodrive.org/
http://www.treatise.eu.org/
http://www.iee-trainer.eu/
http://www.iee-trainer.eu/
http://www.iee-trainer.eu/
http://www.senternovem.org/

